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“Marketing works.”



foods high in fat, salt and sugar were
the most heavily marketed?

possible link between food marketing
and the over-consumption of food in
children3-®

obese children are likely to become
obese adults’

children develop brand affinity even
from an early age?®

attempts to regulate food marketing to
children have been patchy at most®



The number of children going online
increased by 18% (as compared to 10%
for the total active universe)

About a quarter
of 8-12 year olds

have a Facebook

Nielsen Online

Facebook has
more than 500

Children aged 2-11 make
up 9.5% of the active

online universe
Nielsen Online

' million active
accoun
Ofcom UK \ users

In 2009, online advertising
spending in the UK overtook 59% of British
television expenditure for the children aged 4-
first time ever 18 access the
Internet at least
once every day

Children are
starting to use
the Internet at
increasingly

younger ages Internet Advertising Bureau UK

Webwise.ie
Webswappers Ltd.



content analysis

* leading food brands and
fast-food outlets

» seventy-eight websites
* questionnaire
 nutritional content
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General child-appeal

Engagement factors
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Psychological gimmicks
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KIDS AND GROWN-UPS LOVE IT SO, THE HAPPY WORLD OF HARIBO

TrrCNCK nere ang Check out our new proﬂ' Ucta T

= O THE HARPPY WOURTDTOF HARTED +++
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HARIBO goodies to be won every day i 3

. ) from 1st to 24th December!
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Contact us.



nutella

WAKE UP TO MUTELLA

Welcome to the WAKE UP TO NUTELLA website. Here you'll find everything there is to know
about nutella - plus get lots of tips and advice on encouraging your kids to eat a balanced,
tasty breakfast to help give them an ideal start to the day.

Every 15g of nutella provides your child with the slow release energy of two whole
hazelnuts, skimmed milk and cocoa.

Which is just what they'll need if they're to get ultra-creative and enter our fun nutellart
competition. When they send us a picture of their 'ideal start to the day with nutella’, they
could win one of 27 fantastic Hamley's artist's cases - or even an amazingly arty family
weekend break!

Why not help them practice their arty skills now by downloading our fun activity shests?
And be sure to take a look at our latest spread recipes for tasty breakfast ideas too.
They'll give your child the ideal start to an incredibly arty day.
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WIN WLTH
NUTELLART

We have 3 amazingly
arty family weekend
breaks to be won - plus
27 fantastic Hamley's
artist's cases, Keep an
eye on our fun fridge
galleries to see the
entries and winners!

Click here for details,
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Welcome!

Skittle Skuffle is an animated
webgame that lets you create
avatars and challenge them

against friends, family, work
colleagues, people in your social
network, people you've never
met and even people you've met
but no longer keep in touch
with, but are still kind of stuck
with on Facebook.

You can use your social
networks such as facebook and P’ l "
twitter to gather fans who will aver Loain
add points to Skittler and help H y g

vt fo win .
Email Password
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Forgotten your password?

Copyright 2009, Terms and Conditions




WELCOME TO
BUTTONS FURRYTALES!

A growen up ithat's someone over 18) hasto bein
charge at all times when this site is used, so
please enter your date of birth below.
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nutritional content

* 51% of foods advertised exceed the
recommended nutrient intake range* for
saturated fat per total energy (10%)

* 49% exceed the recommended value for
energy derived from sugar (10%)

» average fat content per total energy
percentage of advertised packaged foods: 36%

» average sugar content per total energy
percentage of advertised packaged foods: 40%

» average salt content per 100g: 0.8g
(10% of the total daily recommended intake for salt (6g)

* World Health Organization. Diet, nutrition and the prevention of chronic diseases.



Online social media



OF COUrse we've S0t tHE mMOoST COLoUrruUL pase on FACeBooK. S0 anD take a
JEEK, 98T IN TOUCH WITH Frienps, anb et ViDeos, music, InFormavion and aLl
LHE LaLest News.

Visit the MEM'S
group




W IOME IEED A BREAK? WUR RANGE 'ROMOTIONS WUR STORY

@ IELLO THERE # (EGISTER & ocm

Come join us on Facebook for
regular updates, discussions and
news on offers and promotions.

" BECOMEAFAN >

The Cocea Plan
See how our cocoa

farmers are getting
afair deal.

Contact Us

Stroll through the Q
archives of some of our 2
most memorable moments.
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Fassword

facebook

Cadbury Crunchie is on Facebook
Sign up for Facebook to connect with Cadbury Crunchie.

Cadbury Crunchie &) Like

'} wall Info Photos Game: Frida.. Friday Feeling Petition »

-3

42

\

Play our new game. Chick on the
Friday Town tab to play?

Information

1929

66,652 People Like This

FTIDY TOWN IS THE NEW GBME FTOM CADBUTY CTUNCHIE ON FACeBOOK.
COME 8ND 6IVE THE IESIDENTS THAT FrIDAY FeeLINe!
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